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1. Project website 

The Mu.Sa website has been developed in the early stage of the project and since then has 

been used as the main point of reference and document repository for the project.  

The website has different sections, explaining the project (who we are, what we do), 

announcing the events where the Mu.SA project has been presented (news and events) 

and presents outcomes of the project (publications, OERs, newsletters).  
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STATISTICS 

From the start to the end of the project, the Mu.SA website was visited by 38.124 visitors 

with the average session duration of 2minutes and 20 seconds. 82,4% of the visitors were 

new, while 17,8 were returning. The higher visits came from the three project countries: 

Greece: 7279 visits, Italy 10.197 visits, Portugal 4.468 visits. After the home page (30.469 

visits) the highest visits came on the MOOC page (20.343). 
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It is also worth mentioning that project partners have developed a special section on their 

own websites, introducing the project. You can find some examples from Culture Action 

Europe (https://cultureactioneurope.org/projects/mu-sa-project/), Daissy research group 

of HoU (http://daissy.eap.gr/en/mu-sa/) or MeltingPro (https://meltingpro.org/en/progetti-

en/european/mu-sa-museum-sector-alliance/) for your reference.  

2. Mu.SA Social Media channels 

Facebook Page 

 

The Mu.SA facebook page has been the main social media channel of the project. It has 

been put in place at the very start of the project in 2016, with all consortium members 

contributing to the page with Mu.SA related content. It was (an still is) used as a platform 

to exchange information on the topic of museums and digital transformation. Mu.SA 

facebook page will remain live and active also after closure of the project, and will be used 

as an exploitation asset of the project. 

Mu.SA facebook page had 3949 followers by the end of the project, with an average 4 new 

likes per day. The highest interaction on the Mu.SA facebook page was detected in April 

2020, before, during and after the international final conference. The facebook was also 

used by the consortium partners to livestream some of the dissemination 

events/conferences, as for example an international conference “Re-designing Museums” in 

Rome (https://www.facebook.com/MuseumSectorAlliance/videos/810302415804882/) or 

share recorded videos of events, as for example this one in Athens 

(https://www.facebook.com/MuseumSectorAlliance/videos/694950454006746/). 

Facebook page was actively used to disseminate all the material, announcement of the 

events, publication, online dissemination materials.  

Facebook page: @MuseumSectorAlliance 

https://meltingpro.org/en/progetti-en/european/mu-sa-museum-sector-alliance/
https://meltingpro.org/en/progetti-en/european/mu-sa-museum-sector-alliance/
https://www.facebook.com/MuseumSectorAlliance/videos/810302415804882/
https://www.facebook.com/MuseumSectorAlliance/videos/694950454006746/
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3. Mu.SA graphic identity 

In the start of the project, the consortium developed the graphic identity of the project 

(corporate identity pack) that was used in designing the website, as well as all the 

templates of the project (presentations, publications, files etc). 

 


