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1. Project website

The Mu.Sa website has been developed in the early stage of the project and since then has
been used as the main point of reference and document repository for the project.

The website has different sections, explaining the project (who we are, what we do),
announcing the events where the Mu.SA project has been presented (news and events)
and presents outcomes of the project (publications, OERs, newsletters).

M u SA HOME MU.SA PROJECT CONFERENCES RESULTS NEWS & EVENTS PLATFORM CONTACT

MU.SA ONLINE CONFERENCE | THE FUTURE OF MUSEUM PROFESSIONALS IN THE
DIGITAL ERA

Culture Action Europe, DAISSy Research Group of the Hellenic Open University and the Mu.SA project partners have jointly taken the decision to
move the MUSA Final Conference online. This decision has been taken following the COVID19 emergency.

The canference, initially ptanned for April 3, will now take place on April 15,2020 from 10am to 2pm. To participate, please register here before April
13.

DAISSy Research Group of the Hellenic Open University and Culture Action Europe will host the event “The future of museum professionals in the
digital era”.

Read more here!

°
S
- o
K &2 R
MU.SA PROJECT WHO WE ARE WHAT WE DO PLATFORM
The project "Mu.SA: Museum Tne partnership £oasRty of Mu.SA project will produce a The online platform of the Mu.SA
Sector Allance™is approved in twelve partners from four fange of Innovative outcomes, project serves as the main
the European Framework of Countries: a EL-wide Networkof  jncfyding European profiles of delivery medium for the project
Erasmus+ / Sector Skills museums and cultural emerging job roles in museums outcomes. The platform supports
Alliances. It aims to address the organizations from Belgium; that will serve as a common the open exchange of opinions,
Increasing disconnection three museum sectoral reference at European level, ideas, experience, discussions,
between formal education and tr organizations representing two staged VET methodology peer learning

Associations

MU.SA IN 180 WORDS —n
Our motivation: Due to the quickening pace of the adoption of ICT In the museum sector, a strang gisconnection RoeD Mews
between formal education and training and the wortd of work has been observed. The Mu.SA project aims to close that

gap.
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Home | Results | cers

WELCOME TO THE MU.SA ONLINE COURSE!

During the past period, the hMu.SA projact partnars designed and developed anling educational material for the Museum Professionals.
In this page,you will s2e listed twenty (20) transferable and twenty twa {22) digital competences, developad for bath the MOOC 2nd the Specialisation courses, ane course per Role Profila.

In each Competence you will find relevant information and selected Open Educational Resources, such as videos with subtitles in all 4 languages (English, Greek, italian, Portuguese) and
transcript in English and/ or power point presentations in pdf.

Based an your needs and your preferences, you may access and download freely the relevant material Tn order to advance your skills in the Z1st century, by clicking the Competences below.
'We hope you are enjoying Learning with us!

©On behalf of the Mu.SA team

Transferable Competences Digital Competences

° 1. ACTIVE LISTENING SKILLS

© 2 ANALYZE AND SYNTHESIZE INFORMATION
© 3. COMMUNICATION SKILLS

@ + CREATIVE THINKING SKILLS

° 5. DECISION MAKING

@ 5 FACT-DRIVEN

° 7. INFLUENCE/ PERSUASION SKILLS

@ 3 INTEGRITY/ETHICAL

° 9. INTERPERSONAL SKILLS

@ 10.LEADERSHIP AND CHANGE FACILITATOR
° 11. MAMAGEMEMT SKILLS

° 12. MEDIATION SKILLS

° 13. MEMTORIMG/ COACHING SKILLS

° 14. NEGOTIATION SKILLS

° 15 NETWORKING SKILLS

° 16. RESILIENCE

) 17.SENSE OF INITIATIVE AND ENTREPRENEURSHIP
© 18.STORYTELLING

© 19.TEAM WORKING

° 20.TIME MANAGEMENT

0020
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HOME | MUSAPROIECT CONFERENCES |  RESULTS NEWS & EVENTS | PLATFOAM | CONTACT

CATEGORY: NEWS & EVENTS Home | achive by category news & evens”

ETHICAL CHALLENGES FOR MUSEUMS IN THE DIGITAL ERA R

@ JUNE 4,2020
»  Ethical challenges for Museums In the Digital

What are the ethical challenges for museums in the digital era? Mu_SA consortium partners fram Partugal have put together Era
praposals caming from museum peofessionals ta understand and fallow the digital transfarmatian and emarace the ) )
o - . - ) o » Docking the MuSA Ship
apportunities presented by the digital age without compramising an ethics. Watch alsa testimonials fram the Mu.SA leamers

and what ethics mezns for them here. » The Mu.SA baak is coming cut!

I Mews & Events % Watch again the webinar of EADTU on Blended
and Online Education!

% Watch again the enline final event of Mu.SA!

DOCKING THE MU.SA SHIP

MAY 5,2020
@ TAG CLOUD
The arigins of MuSA project can be traced in eCultSkills, a small-scale project that mapped the training needs of museum ryr—— m m
prafessionals so that they can benefit and take advantage of IT. The importance of the results we achieved in eCultSkills left us
m Brainsterming joumney

with na other chance but to Look for an oppartunity te investigate the changes caused I the entire museum sectar by the

call for paper

nference
DAISSy Research

increasing adoption of IT and to create leaming pathways fur the professional devel...

I Mews & Events

THE MU.SA BOOK IS COMING OUT!

@ APRIL23,2020

We are glad to inform you that soon we will make available the Mu.5A e-book! You will be able to find and download the

Digital competences Digital Strateqy
Mu.SA book entitled “The future of museum professionals in the digital era - The success story of Mu.SA project” from the Mu.SA
website. Stay tuned for the publication! m Europe 2020 @
W News & Events 1ol

WATCH AGAIN THE WEBINAR OF EADTU ON BLENDED AND
ONLINE EDUCATION!

@ APRIL 25,2020

The EMPOWER expert group of EADTU organized a series of wetinars of 1hour in the webinar week 7-9 April 2020. In this
webinar week, good practices and new developments in the field of blended and online education were explored. You may
watch again the recorded Lecture on “Developing study skills through anline interactive workshops® given by Mrs Karen Foley
from the Open University, United Kingdom. And the lecture of Prof. Achilles Kameas, Hellenic Open U...

I News & Events
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STATISTICS

From the start to the end of the project, the Mu.SA website was visited by 38.124 visitors
with the average session duration of 2minutes and 20 seconds. 82,4% of the visitors were
new, while 17,8 were returning. The higher visits came from the three project countries:
Greece: 7279 visits, Italy 10.197 visits, Portugal 4.468 visits. After the home page (30.469
visits) the highest visits came on the MOOC page (20.343).

Feb 25,2017 - Jul 6, 2020 ¥
O All Users + Add Segment
100.00% Users

Overview

Users ~ |VS. Selectametric Hourly | Day = Week Month
® Users
2,000
1,000
I

2018 2019 2020

W New Visitor M Returning Visitor
Users New Users Sessions Number of Sessions per User | Pageviews

38,124 38,631 63,559 1.67 142,127 4
SN " ¥ ORI U [PGOUSO0 " O VG U [T GUNBON .~ ¥ ORI Tl oo ) NI 1 YOS

Pages / Session Avg. Session Duration Bounce Rate

2.24 00:02:20 54.43%

[ e ] WS T P ST R

Primary Dimension: Country City Continent Sub Continent

Secondary dimension v |: advanced B @[= |+ o
Country ¥
38,124 38,124
% of Total: 100.00% (38,124) % of Total: 100.00% (38,124)
1. E1 italy 10,197 I 26.43%
2. | = Greece 7279 I 1887
3. Em Portugal 4,468 N 11.58%
4. | B United States 2,186 I 5.67%
5. | = Spain 1,450 [ 3.76%
6. | B United Kingdom 1,271 1l 3.29%
7. | ™ Germany 1,097 Il 2.84%
8. Brazil 927 Il 2.40%
9. | A Belgium 781 | 2.02%
10. | £1 France 709 Jl1.84%
Show rows: ueom 1 1-100f170 | € | >
This report was generated on 7/7/20 at 9:44:53 PM - Refresh Report
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Demographics: Overview @ B save 4 ExPoRT < SHARE | & INSIGHTS
Feb 25,2017 - Jul 6, 2020 ~
O All Users + Add Segment
100.00% Users
Key Metric: | Users v
Age 42.61% of total users Gender 42.19% of total users
40% W female M male
30%
20%
10%
0%

1824 2534 3544 4554 55584 65+
This report was generated on 7/7/20 at 9:45:31 PM - Refresh Report

© 2020 Google | Analytics Home | Terms of Service | Privacy Policy | Send Feedback

Feb 25,2017 - Jul 6, 2020 ~

100.00% Pageviews

O All Users + Add Segment

Explorer ~ Navigation Summary

Day Week Month 24 o

Pageviews ~ V5. Selectametric

® Pageviews
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Primary Dimension: Page PageTile Other ~

Secondary dimension ¥ | Sort Type:  Defauk + Q |advanced (B |@|Z  E | HT

Page v
142,127 142,127
% of Total: 100.00% (142.127) % of Totak: 100.00% (142.127)
1=/ @ 30,469 N 21 .44%
2. | /blog/2018/07/13/mu-sa-project-mooc/ @ 20,343 [ 14 31%
3. | /platform/ @ 5931 I 4.17%
4. | it/ & 4916 [ 3.46%
5. | /el @ 4,838 [ 3.40%
6. /blog/category/news-events/ @ 4,535 I 3.19%
7. | /about/ @ 4,168 [N 2.93%
8. | /blog/2018/07/31 tial-digital-skills-f [ 3233 Il 2.27%
9. | /about/project-partners/ 3,208 [l 2.26%
10. I taksidi-mathisis-gia-t n/ 2,934 [l 2.06%

Showmws:GomM 1-100f1708 | € | >
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It is also worth mentioning that project partners have developed a special section on their
own websites, introducing the project. You can find some examples from Culture Action
Europe (https://cultureactioneurope.org/projects/mu-sa-project/), Daissy research group
of HoU (http://daissy.eap.gr/en/mu-sa/) or MeltingPro (https://meltingpro.org/en/progetti-
en/european/mu-sa-museum-sector-alliance/) for your reference.

2. Mu.SA Social Media channels

Facebook Page

The Mu.SA facebook page has been the main social media channel of the project. It has
been put in place at the very start of the project in 2016, with all consortium members
contributing to the page with Mu.SA related content. It was (an still is) used as a platform
to exchange information on the topic of museums and digital transformation. Mu.SA
facebook page will remain live and active also after closure of the project, and will be used
as an exploitation asset of the project.

Mu.SA facebook page had 3949 followers by the end of the project, with an average 4 new
likes per day. The highest interaction on the Mu.SA facebook page was detected in April
2020, before, during and after the international final conference. The facebook was also
used by the consortium partners to livestream some of the dissemination
events/conferences, as for example an international conference “Re-designing Museums” in
Rome (https://www.facebook.com/MuseumSectorAlliance/videos/810302415804882/) or
share recorded videos of events, as for example this one in Athens
(https://www.facebook.com/MuseumSectorAlliance/videos/694950454006746/).

Facebook page was actively used to disseminate all the material, announcement of the
events, publication, online dissemination materials.

Facebook page: @MuseumSectorAlliance
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@MuseumSectorAlliance
Home

Posts

Videos

Photos

About

Community

Events

Groups

Visit Ad Centre

COVID-19

Manage jobs thificationsm Insights More ~

b Liked + | 3\ Following v = 4 Share

Posts

Mu.SA
Published by Nicold Rosada 171+ 30 April - @

Mu.SA Newsletter N7 is out now!

The Mu.SA ship has finally docked i Check the last #newsletter
from Project Mu.SA, wrapping up on the many outcomes and
results of this 3,5 years-long journey:
https://mailchi.mp/cultureactioneu.../musa-newsletter-n7-final
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People reached Engagements s
OO You and 39 others 8 shares
1l Like (J comment &> Share ‘B4
@ Comment as Mu.SA © @ @
Mu.SA o,
Published by Antonia Silvaggi 171+ 23 June at 11:01- @

CALL FOR APPLICATIONS & Deadline 7 July 2020
GJENCATC Research Award on #CulturalPolicy &
#CulturalManagement is the chance for emerging researchers to
get their book published in the #ENCATCbookseries & gain @
visibility! https://www.encatcresearchaward.org/call-for-
applications/

Edit Page Info B Settings B Help ~

Visit group #

The Mu.SA “Museum Skills Alliance”
project aims to address the increasing
disconnection between form...

See more

70% response rate, 1 day response time
Respond faster to tum on the badge

4,40 followers

40 post reach this week

See Pages Feed
Posts from Pages that you've liked as
your Page

3 video views this week

Community See all

2L Rosa Perez Monclus and 27 other friends
like this

A4450

ol 3,949 people like this

2 4,740 people foliow this

About See all

@ Send message

RECHILVRRSEEEN  promote Website

[} Art- Community - Museum
£/ Suggest Edits

0 Page transparency See More
Facebook is showing information to help you better
understand the purpose of a Page. See actions
taken by the people who manage and post content.

12 Page created - 23 November 2016

Team Members

3. Mu.SA graphic identity

In the start of the project, the consortium developed the graphic identity of the
(corporate identity pack) that was used in designing the website, as well as
templates of the project (presentations, publications, files etc).
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